






PSLA News

N E W S L E T T E R  F O R  T H E  P E N N SY LVA N I A  S U R P L U S  L I N E S  A SSO C I AT I O N

>> Combating Teen Age Drivers Texting
& Using Cell Phones While Driving

A company has come up with an idea for a smart 
phone application that prevents drivers from talking 
on the phone and texting while driving. Illume 
Software released the application iZUP on December 
15th. 

The application iZUP uses GPS technology to detect a 
car's speed. If a car is traveling over 5 miles per hour, 
the application sends incoming calls to voice mail and 
holds text messages. It also blocks outgoing text 
messages and calls, except emergency 911 calls.

Account holders have the option of entering 
authorized phone numbers, such as parents' cell 

phone numbers, that the driver can both call and 
receive calls from while en route.

The application is teenager tamper proof, according to 
Illume Software. It is difficult to improperly uninstall, 
and if it is successfully uninstalled, the account holder 

will immediately receive an e-mail alert.

The application is only available at the moment for 
Blackberry and handsets that run on Windows Mobile 
and Android operating software. The application can 
be found at www.getizup.com.

>> Social Media Use Lags With Agents
& Brokers, AAB Survey Finds 

Twenty percent of agents and brokers in a reader poll 
said they are considering using social networking for 
marketing, but less than 25 percent currently employ 
it according to an exclusive American Agent & Broker 
survey.

Published in AA&B’s December issue on Internet 
marketing, the survey suggests that although agents 
may still be holding back from full involvement in 
social media, interest is strong in reaching customers 
through other Web methods.

The PSLA is proud to unveil its new logo

The online survey, which was conducted in October 
and November, included more than 600 participants 
of all sizes and locations. The questions focused on 
what types of Internet marketing methods users were 
currently employing, from basic Web sites to Twitter 
and Facebook.

In general, the responses suggest that although most 
agents and brokers are actively using more traditional 
Internet methods, they have been slower to get 
involved in more cutting-edge practices.

To read more on internet marketing, read the article in 
American Agent & Broker online magazine by
clicking here. 
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